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important to the business and report the 
results as numbers. How often have you 
heard someone in charge demand: 
“Show me the numbers!”

“The numbers” are almost always com-
municated in tables and graphs. However, 
most of us have never been trained in good 
design practices for these essential com-
munication tools. As a result, most tables and 
graphs used in business today are not effect-
ively designed for communication. At best, they 
provide inadequate information; at worst, they 
deliver misleading messages that can result in 
harmful decisions and actions.

The good news is that this book offers com-
prehensive, practical training in effective table 
and graph design. Following Stephen Few’s clear 
precepts, you will learn to design tables and 
graphs that represent data clearly and drive 
your message home.

Show Me the Numbers: Designing Tables and 
Graphs to Enlighten is the first practical and 
comprehensive guide to table and graph design 
written specifically for the needs of business. 
If you are responsible for creating tables and 
graphs or manage those who do, you should 
read this book. It will alleviate countless 
hours of confusion and frustration, and it 
will make you an indispensable resource at 
your workplace.

Organizations are nourished by information; 
the better the information, the healthier and 
more dynamic the organization. Only when 
information is communicated effectively can 
the message be clearly heard and understood 
by those who can do something about it. 
Good communication doesn’t just happen; 
it is the conscious product of good design.

Quantitative information is the key to success 
in business. We measure quantities that are
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Authored by Jonathan G. Koomey, Ph.D, 
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beat information overload, hone their 
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in this information-glutted world.
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Students attend business school to hone 
their decision-making skills. They are taught
dozens of statistical tools and analytical 
methods, but their education almost always
contains a gaping hole: they rarely learn the 
importance of careful and effective presen-
tation of data. Once they graduate and enter 
the business world, their decisions and
their firms can suffer as a result.

Show Me the Numbers is rare and special. 
It is a practical and commonsense guide that
you can use in your business today and every 
day. Stephen Few grounds his principles in
the work of Edward R. Tufte and others, 
extends them to comprehensively address 
the needs of business, and then applies them 
to hundreds of examples drawn from his 
own experience. No matter where you are 
in your career, more skilled presentation of
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